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THE THEME IS COLORFUL GRAPHICS IN THE CHARLES JOURDAN 1988

AUTUMN-WINTER COLLECTION.

Five staff members from Charles Jourdan came to Japan to be on
hand for the Tokyo release of the firm's 1988 Autumn Winter
Collection. They fielded questions from reporters at a press
conference held at the Laforet Akasaka on July 1st on the same
day that the collection was unveiled.

On hand for the press conference were the following four
representatives from France: Henry Berghauer, president Charles
Jourdan; Franz Wassmer, chairman of the PCW Group, holding
company for Charles Jourdan; Jean Charles Fory, director of the
firm's licensing operations; and Sonia Knapp, Charles Jourdan's
chief designer. Coming from the United States was Joe Moore,
director of Charles Jourdan U.S.A. Also present was Mitsuru
Sakuraba, Japan representative of Charles Jourdan.

Henry Berghauer, who became president this past April,
emphasized how Charles Jourdan, having emerged as the creator of
a total fashion line-up, has a mission now to offer all-
encompassing image to its customers.

The prodigious talents of Sonia Knapp were enlisted to create
fashions that would support this new policy in the latest
collection. It was Ms Knapp who assumed general control over all
designs in the ladies' accessorles division. She drew upon her
experlence as a graphic designer for Emanuel Ungaro in creating
items centering around ready-to-wear fashions.

In speaking of her philosophy, Sonia Knapp emphasized that total
fashion Is not just a matter of outward appearance. There must be
a natural harmonizing with function. The newest fashions must
relate in a wealth of colors what the modern woman seeks to
express in the clothes she wears. Charles Jourdan hopes to assist
in achieving this goal by providing the finest fashion items, Ms

Knapp said.

The overall theme of the collection was colorful graphics. This
was expressed not just in terms of the number of colors but also

in the variety of materlals used.

Styles that emphasized vivid colors and retro-fashions have been
used to convey the two aspects of intelligence mixed with



modernity while not forgetting that touch of human warmth. There
was a particularly large variety of materials for the ladies’
fashions. They included tweed, velvet, leather and knitwear to
create a truly contemporary style. Recently, women's ready-to-
wear styles created by Charles Jourdan have begun to attract
attention.

The firm's apparel division has been showing steady growth and
now accounts for 10% of total operations. There are plans to
increase this to 30% in the next five years by making a full-
fledged entry in the ready-to-wear market. Mr. Sakuraba explained
that, at present, the three divisions of shoes, leather goods and
ready-to-wear apparel each account for one-third of the firm's
sales in Japan. Regarding Monsieur, the new men's brand that had
its start last year, Mr. Sakuraba explained that there are four
stores under direct management, with plans to expand this number
to 10 stores in the next four years.

Mr. Moore, in speaking of activities in the U.S., said that
sales of ready-to-wear ladies' fashions were doing well.

Managing director Henry Berghauer emphasized that Charles Jourdan
is aiming for the very best in all areas including design,

product quality and distribution services. He revealed plans to

enter the markets in Latin America and the Communist countries.



